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A Arts and Culture Organizations

A Community Survey Results
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Review of background information
Project team meetings
Community visit by Brook Mcllroy

STEPS Stakeholder interviews
TAKEN TO Introductory presentation to Serpent
DATE River FN

Community survey
Preliminary market assessment
Preliminary programming analysis




COMMUNITY PROFILE




Population by Age
5,000 DEMOGRAPHIC

4,000

A Population: 10,741
A Average age: 53
A Median age: 59

2,000 A 10% of population
under the age of 25
1,000 I . . . I A Households: 6,259

Otol1l4 15to 24 25t034 35to 44 45to 54 55to 64 over 65

3,000



INCOME LEVEL

‘I Median individual iIncome

Average individual income

Median household income

Elliot Lake
$24,594
$34,474
$42,466
$57,539

$33,539
$47,915
$74,287
$97,856




EXPENDITURES ON RECREATIONAL ACTIVITIEE

Expenditures Household

Total Recreation Recreatlon $16,538,052 $2,932

$8,003,834 $1,419
Recreation equipment and services $5,372,845 $953

$4,816,357 $854

Use of recreation facilities $879,772 $155

Live sporting and performing arts events $450,156 $80
Musical instruments, parts and accessories $472,970 $84

Reading materials and other printed matter $1,117,559 $198
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INDIGENOUS COMMUNITIES

Serpent River First Nation
Mississauga First Nation

Representation and content in gallery, gift shop, museum, studios, and landscape eleme



ARTS AND CULTURE ORGANIZATIONS




FACILITY TENANTS OR USERS

Over 9 potential tenants
and organizations who will
use the Hub frequently or
periodically

Long established
organizations

Membership / subscriber
bases: >400

Nuclear and Mining Museum,
Entertainment Series, ARIEL, Elliot Lg
Amateur Theatre Ensemble, Stage Da

Players, Jewels and Gents of Harmo
Arts Groups (Painting, Printmaking,
Weaving, Pottery, Enameling, Staine

Glass, Railroaders, Quilters), Elliot La

Roundabout Exceptional Puppeteer:
Elliot Lake Rainbow Square Dancer
Club, Elliot Lake Amateur Radio Clul
Elliot Lake Writers Group, Digital
Creator North, Elliot Lake Woodcarver
Club,etcé




LARGE EVENTS HELD INTHE COMMUNITY

Uranium Heritage Days,

Concerts, Fundraiser Sho
Held once per year (7) 2,000 615 Mining Tour, Geology Tour,

Arts on the Trall, Elliot Lake

Held 3 to 4 times per 600 25 Amateur Theatre Ensembl
year (2) (ELATE) Productions,

Christmas Concert, Elliot

Lake Summer Arts, Quilts

Every 30r4 years 500 500 North Quilt Show,Quonta
Drama Festival



USE OF SPACES/FACILITIES AND FREQUENCIES
9 organizations completed survey

Workspace Meetings and Workshops Art shows and exhibitions

7
200

m Daily m Monthly m Annual = Never




USE OF SPACES/FACILITIES AND FREQUENCIES
9 organizations completed survey

Theatre Concert

<

m Daily m Monthly m Annual = Never
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Promoting  Expanding Increasing Increasing Developing Developing
artsand membership audience activities, new or stronger
culture base size events, or emerging partnerships
education festivals artsand  with out-of-
and training culture region

activities  stakeholders

WHAT ARE THE ORGANIZATIONS PLANNING?




WHAT DO ARTS AND CULTURE ORGANIZATIONS NEED?

W 9 1) ﬁ HHHE

Adequate and A central Multi-purpose  Affordable Better
proper space location to or flexible rent coordination
to operate, accommodate  space for among various
grow, meet, arts and periodic use arts and
and showcase culture by smaller culture
work activities arts and organizations

culture groups
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WHAT DI D THE RESPONDENTS TE




A BIT ABOUT RESPONDENTS

Age
Distribution

A651 responded to the survey
A61.5% residency for >5 years
A4.2% do not live in Elliot Lak

A81.9% of the respondents ha S e
a postsecondary certificate,
degree or similar



TOP TEN ARTS AND CULTURE ACTIVITIES/VENUE

Number of Community Concerts 575 (89.3%)
Respondents that Multi-purpose Theatre 568 (87.9%)
consider these Elliot Lake Entertainment Series 553 (85.6%)
venues/activities Community Craft Fair 544 (84.7%)
Ol mpor t antarson the Trail/Studio Tour 542 (83.6%)
OVery | mp 0arsand Culture Open House and Craft Shov 527 (82.1%)
Performing Arts Festival of the North Shore 523 (81.6%)
Winterfest 522 (81.3%)
Gift shop / Book store 515 (80.0%)

Uranium Heritage Days 490 (77.4%)



ACTIVITIES/VENUES MORE THAN 30% OF
RESPONDENTS ARE ONEUTRAL

There was no activity or  [Enameling Studio 39.1%
venue Where more than Model Trains Studio 38.6%

Quilt Guild 36.2%
21% ot the respondents Printmaking Studio 34.9%
felt that the venue was Woodcrafters 33.6%
ONoOot | mpor t a wehvi@ Studd I 33.5%
oNot at al | RuiipgSidp t a nt .3g%

Stained Glass Studio 31.3%



COMMUNITY VIEW TOWARDS ARTS AND CULTURI

Agree or Strongly Agree about Arts and Culture Community in Elliot
Lake

100.00%

75.00%

50.00%

25.00%

0.00%



PARTICIPATION IN ARTS AND CULTURE

Frequency In Number of
Participation Respondents

Daily 36
3 to 6 times per week /1
3 to 6 times per month 98
1 to 2 times per month 74
2 to 6 times per year 219
Once per year 54
Never* /1

* Note: included those moved within 2 years and affected by
the lockdown

11.40%
11.40%

11.88%

m Daily m 3 to 6 times per week
3 to 6 times per month = 1 to 2 times per month

m 2 to 6 times per year m Once per year

m Never



INVOLVEMENT INARTS AND CULTURE

100%

Involvement Number of
80%
Respondents

60%
Employment 17
40%
\olunteer 127 I I
n n n 20%
Active Participant 241 - - O
Customer 414 &
: <° o@ .g,\Q N & O"
Entertainment 253 (@o* W& &
) Q
Other* 63 “ & &
v Q
&
K'O
* Note: included attending various activities, participating and O’s

volunteering in a normal situation



PARTICIPATION Number of
BY TYPE Respondents

Arts 258
History 39
Music 207
Theatre 211
Culture 131
Dance /8

Other 56



FUTURE PARTICIPATION

Agree or
Strongly
Agree

Attending events 518
Actively participating in one or more activitie 422
Volunteering 288
Purchasing local crafts 482

Being employed in the sector 65



INFLUENCE IN DECISION TO STAY IN ELLIOT LAK

Influence of Arts and Number of
Culture Respondents

Very Strong Influence

Influence 182 <
Neutral 126
29.31%
Not influence 62
Not at all influence 125

20.29%

m Not at all influence = Not influence

Neutral Influence
m Very strong influence



ADVICE IN COMMENTS

AMore arts and culture activities i.e. movie theatre, dance,

modelling, sculpture, knitting, crochet, ceramics, watercolc
etc.

AMore advertising activities and media for information to
reach citizens

AEngage more youth and French community
ALearning and educational course opportunities for retiree



ADVICE IN COMMENTS

A Meeting rooms/venues for community clubs and other group:
to perform, practice and showcase

A Sufficient neutral venues to accommodate large groups with
weekly In person classes or spaces

A Indigenous history, arts and culture should be celebrated

A Evening and weekend courses to accommodate those who
work

AFarmer Markets, Botanical Gardens, Community Fairs, Yoga
and Exercise Tutorials



PRELIMINARY
PROGRAMMING
ANALYSIS

THE ARTS AND
CULTURE HUB IS
ESSENTIALTO THE
IDENTITY AND LIFE OF
THE COMMUNITY. IT
CONNECTS US. IT IS
OUR SPECIAL PLACETO
GATHER AND
SOCIALIZE.






